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Dr Batra's reveals how Genetic testing for FAIRFIELD BY MARRIOTT ANNOUNCES ITS Ms. Bekxy Kuriakose, Head - Fixed Income, Transparency and Personalization Are The Next
hair loss predicts serious health problems NEW CURATED OFFER - 'FAIRFIELD 500' Principal Mutual Fund on the RBI Monetary Policy Frontiers for Online Retailers, UPS Study Finds
Ahmedabad: Did you think
that losing hair was something
you could just brush away? You
might just be wrong. Last year,
Dr Batra's launched Geno
Homeopathy - the latest in
predictive technology for Genetic
testing, and homeopathy
treatment combined with the
science of genetics. Among the
over 24,000 samples tested for
various ailments, over 10,000
were for patients of hair loss.
Commenting on the results
of Dr Batra's Genetic tests;
India's 1st Trichologist from The
Trichological Society, London and

Vice Chairman and Managing
Director, Dr Batra's Group of
Companies - Dr. Akshay Batra
said, "Hair loss is not cosmetic
but is a medical problem and the
results of 10,000 hair patients
underscores this fact. We have
always been at the forefront of
innovation in Hair technology and
have sought to provide our
patients with the best quality hair
fall treatment available across the
globe. We are pleased to have
administered over 24,000 Geno
Homeopathy tests and change
the lives of over 10,000 hair
patients in one year." (19-10)

Organic Harvest embarks upon new journey on its
6th birthday with its new campaign 'Fix with Six'

Ahmedabad: Strengtheningits
promise of celebrating 'The Beauty
of Simplicity', Fairfield by Marriott
announces Fairfield 500, a
specially curated offer for guests
to get a little extra during their
stay. Having swiftlyearned the
reputation of providing consistent,
uncomplicated and reliable service
at an exceptional value, the brand
guaranteesa hassle free stay to
business travelers on a budget.
Fairfield by Marriottappeals to the
clued-in to detail guestby offering
all the simplest things- beautifully
presented.

Offering just the right
services at the right price
points, the newly introduced
offer proposes that guests can
avail a credit of INR 500/- per
room per night on booking at
any participating Fairfield by
Marriott properties in India.
Guests can redeem the
credi tacross a gamut of
services including laundry, spa,
dining outlets (food &
b e v e ra g e ) , C o r n e r
Market(Fairfield's in-house
convenience store), room
service,and much more! (19-10)

Ahmedabad"RBI's MPC
action today is significant as the
key rates were cut by 35 bps
(repo at 5.40% and reverse repo
at 5.15%) indicating that RBI is
willing to see rate changes in less
than 25 bps steps. While broad
market and we were expecting
25 bps, the 35 bps cut with a
vote for 4-2 in favour indicates
RBI taking cognizance of clarion
call by government and industry
for bigger rate cuts in backdrop
of limitation by fiscal policy to
step up and for monetary policy
to do the heavy lifting to address
the domestic and global growth
slowdown. Several global central
banks including notably the US
FoMC have in the last month cut
rates and in environment of still
benign headline, domestic
inflation and recent sharp fall in

global crude oil prices this action
is not out of place. Real GDP
projections have also been
revised downwards with FY20
full year forecast reduced by 10
bps. (19-10)

Bank of Baroda, Max Bupa Health Insurance join hands with
Feeding India to launch SwasthaNeev, a fight against hunger

Designed anew for the next
generation, Seiko 5 Sports is re-born
Ahmedabad:
Organic
Harvest, India's leading organic
personal care brand, on the
occasion of completing its 6
successful years, announces the
start
of
its
campaign
'#fixwithsix'. The campaign aims
to promote the practice of
organic and sustainable lifestyle.
This innovative campaign
resonates
with
brand's
philosophy of providing a
chemical-free organic lifestyle to
its consumers.
Celebrating its 6 successful
years and launching the
campaign, Rahul Agarwal, CEOOrganic Harvestsaid, "We firmly

believe that chemicals are for
laundry and not for the skin.
Organic Harvest is not just a
personal care range, it is a
lifestyle. We are the pioneers in
organic personal care product
category and our brand motto is
to make this world a better &
beautiful place to live in, and what
better way to do this, than to live a
chemical free life, an organic life.
My objective, through Organic
Harvest, is to reach every individual
and make them aware about the
amount of harsh chemicals that
not only have harmful effects on
them but on the environment as
a whole. (19-10)

Ahmedabad: For over 50
years, Seiko 5 Sports has
delivered consistently high levels
of reliability, durability,
performance and value that have
endeared it to lovers of
mechanical watches worldwide.
Today, with the creation of a new
design and a broad new
collection, this much loved
timepiece is re-born. Welcome to
the new Seiko 5 Sports, a
collection with all the same
values but a fresh new look.All
will be available in September
2019.
Commenting on the launch
of this collection, Mr. Niladri
Mazumdar, President and COO

Experts begin work on
Karbonn Mobiles launches
groundwater management
new ‘Made in India’, phones
plan for farmers

Ahmedabad: With a strong
focus on promoting the country’s
indigenous products, leading
homegrown brand, ‘Karbonn
Mobiles’ has launched a new
series of feature-loaded phones
to
celebrate
India’s
Independence month. The ‘Make
in India’ and ‘Made for India’
range of KX phones offer bestin-class features to consumers,
at affordable prices. The four
new models KX3, KX25, KX26 &
KX27 are priced between INR
700 to INR 1000 and would be
available in the Indian market
from August 2019.
Speaking about the KX
feature phone series, Mr.
Pardeep Jain, MD Karbonn
Mobiles said: “The KX series of

feature rich phones is aligned
with our brand’s commitment to
offer innovative technologies at
reasonable price points. We
believe customer satisfaction is
what matters at the end of the
day. We have been serving India
with the best of customized
phones for the past 10 years and
wish to keep the journey going.
This new series complements
our customer-centric strategy to
offer utility services, without
compromising on either style or
affordability. In our country, a
considerable part of the
population still uses featurephones and, therefore, it is
important for us to carefully
curate products that are in line
with their aspirations. (19-8)

Brand Factory Announces 4 BIG Days
OfShopping With NO Conditions
Ahmedabad: Brand Factory,
India's leading fashion discount
chain is all set to give fashion
lovers a reason to rejoice. The
mega discount store announces
4 Big Days of shopping with 'No
Conditions Apply Offer' starting
from 8th to 11th August 2019.
Customers can pick any apparel
and luggage present at all Brand
Factory stores at a flat 50%
discount. Adding to the discount,
customers have the opportunity
to get an additional 20%
discount on shopping above Rs.
4000.
Speaking about the offer
Suresh Sadhwani, CEO, Brand
Factory says, "At Brand Factory,
we look forward to introducing
new offers that provide a value
deal for our customers. Our
offers are designed in the
interest of providing absolute
customer delight which make

their visit to any of our stores an
exciting experience. We invite all
our customers to make the most
of the offer and get ready to
embrace the festive season by
staying fashionable." (19-10)
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AHMEDABAD : Experts
belonging to Sardar Vallabhbhai
National institute of Technology
(SVNIT) and five other
universities, including three of
foreign countries, are studying
the effects of climate change on
agriculture in two villages of
Sithan and Kanyasi in Surat
district. It is a two-year project,
sponsored by Ministry of Human
Resource Development (MHRD),
to formulate a groundwater
management plan to help farmers
improve their crop yield.
MHRD had allocated Rs58
lakh under promotion of
academic
and
research
collaboration (SPARC) scheme in
April for the project titled
‘securing water for agriculture
and food sustainability:
Developing trans-disciplinary
approach to groundwater
management.’
Dr Jayantilal Patel, professor
of civil engineering, SVNIT, said,
“We have started monitoring five
wells each in Sithan and Kanyasi
villages. Groundwater levels of
the wells are being measured
before and after the monsoon.
We will later prepare a suitable
groundwater management plan
on the basis of the data to help
reduce farmers’ dependence on
rainwater.
The
water
management plan and its
importance will be explained to
around 500 farmers of these two
villages which should help them
improve their crop yield. Water
management plan will also
restrict migration from the
villages to cities because of
improvement in drinking water
provisions.”
Experts from SVNIT, Western
Sydney University (Australia),
Queensland University of
Technology (Australia), University
Of Wisconsin-Madison (USA),
Indian Institute of Technology
Kharagpur (India) and G B Pant
University (India) will be visiting
the two villages for the project.
Dr Patel said, “Our model
could be later replicated wherever
people want to reduce their
dependence on rain for
agriculture.” Rainfall, which
averaged 2,200mm in a year in
south Gujarat, has come down to
1,400mm in a year in the past
five years. This has had adverse
impact on agriculture and also
created water issues in the
region.Experts belonging to
Sardar Vallabhbhai National
institute of Technology (SVNIT)
and five other universities,
including three of foreign
countries, are studying the effects
of climate change on agriculture
in two villages of Sithan and
Kanyasi in Surat district.

of Seiko Watch India Private
Limited, said, "The evolution of
Seiko 5 is brilliantly captured in
this new contemporary
collection of Seiko 5 Sports.
Aesthetically designed and
created for today's passionate
individual, Seiko 5 Sports is an
instrument of perfection and
precision that can be worn for
any occasion." (19-10)

Ahmedabad: Bank of Baroda,
India's second largest public
sector bank, and Max Bupa
Health Insurance - one of India's
leading standalone health
insurance players have jointly
pledged to feed 112,000 meals
to the underprivileged citizens,
within a span of two months.
The initiative is aimed to
contribute to the nation's fight
against hunger and enable the
underprivileged citizens to lead
healthier lives.
Bank of Baroda and Max
Bupa Health Insurance have
partnered with Feeding India, a
not-for-profit organization, to
launch the 'SwasthaNeev'
initiative to cover various hunger
points, across 100 cities.

The SwasthaNeev initiative
wa s
launched
by
M r.
Vikramaditya Singh Khichi,
Executive Director, Bank of
B a ro d a a n d M r. A s h i s h
Mehrotra, MD & CEO, Max
Bupa Health Insurance, who
pledged to serve as 'Hunger
Heroes' and motivate their
teams to actively contribute
towards the cause. (1-7)

Ahmedabad: A glitzy website
or a modern app aren't enough
to satisfy today's savvy online
shoppers. They demand upfront
transparency on fees, control
over the delivery process, a
clearly-stated returns policy and
loyalty rewards, according to
new research from the 2019 UPS
(NYSE: UPS) Pulse of the Online
ShopperTM study.
The 2019 UPS Pulse of the
Online Shopper study captured
evolving trends, preferences and
expectations of online shoppers
in 15 countries and regions,
including the U.S., Asia, Europe,
Canada, Mexico, Brazil and, for
the first time, India. The study
reveals interesting insights about
shoppers in India. Indian
shoppers are most quality
conscious, most active in
returning products and are also
more likely to voice complaints.
Quality matters most in India
(shoppers make 66 % of

international purchases for that
reason), followed by cost of
delivery (41%), speed of delivery
(39%) and trust in the
international seller (39%).
Shoppers in India led in returns 68% of Indian online shoppers
send an item back to the seller/
retailer. They were also most vocal
about voicing complaints about
the retailer. At 53%, Indian
shoppers led the study in terms
of registering complaints about the
retailer as compared to their global
counterparts and 30% posted a
negative review on social media
followed by 25% in Asia Pacific
and 22% in the Americas.
This latest Pulse examined
the generational impact that
Baby Boomers, Gen Xers,
Millennials, and Gen Zers are
having on retail trends, offering
retailers, wholesalers and
manufacturers intelligence that
can help them grow and
complete globally. (1-7)

